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The software revolution 
Your mission is to serve your end-users and customers as best you can. In a world in which businesses  
are more reliant on IT than ever, your digital strategy and the applications that underpin it are swiftly becoming  
the front-line of your business.

For example, taxi companies of all stripes are rushing to develop their own apps to compete with Uber. A mobile 
app has become mission critical for them. And this shift towards software is transforming industry after industry. 

In order to win, your mission critical applications now need to be better than everyone else’s. 

Customer touch points 
Customer facing applications come in many forms: websites, mobile applications and online portals all allow  
your customer to access your offering and to experience your brand. And when consumer choice is par for  
the course, your customers (internal or external) have little tolerance downtime, load times or data loss. 

If you cannot create an enjoyable user experience your customers will find someone who can.

Creating a great customer experience 
There are two angles to creating a great customer experience. 

The first is closely related to your core business and digital strategy: it starts with offering great services  
or products, creating an exceptional design and a streamlined user journey. This is what you should be working  
on, albeit with the right help. You understand your brand best and how you want to be perceived.

The second side relates to how the application is hosted: it must be highly available with little downtime,  
high performing with fast loading speeds, and secure so that your customers can rest assured that their  
personal information is protected. This is where you should be working with a provider who can meet these  
needs, meaning you can concentrate on developing your application, and your brand.  

If you can get these parts right, you will have happy returning customers who will spend more money 
with you, which in turn allows you to improve your applications and their user experience even further. 
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Benefits of working with a hosting provider 
1 - Improve your applications. More often. And faster. 
Working with a managed hosting provider takes the management headache out of IT infrastructure,  
leaving you to focus on development. 

2 - Host a higher volume of applications. Host higher-volume applications.
Flexibility and scalability means you can ramp your infrastructure up and down at the click of a button.  

3 - Deliver optimal availability, performance and security of your mission critical applications. 
A trusted hosting partner can ensure a seamless customer experience, guaranteed by a cast-iron SLA.

Work with an expert 
Every business has a different mission. And every application has different requirements. Working with  
a hosting expert means you receive answers to your critical questions leading to the production of your perfect  
hosting environment.

What levels of monitoring and management do I need? Is a dedicated or virtualised platform more appropriate? 
What kind of storage and back-up? What about disaster recovery? Hosted on a single site? Multi-site? Dedicated 
or shared? Private or multi-tenanted? Do you want the hosting environment to be locked-down and untouchable, 
or set up for rapid change?

There’s a lot to consider.

Claranet work with you to design a managed hosting solution that is tailored to the exact requirements 
of your business, supported by a complete service wrap with a 99.999% availability guarantee.  
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Find out more about how Claranet’s 
Managed Hosting can boost the performance 
of your customer facing applications

        Claranet fully repaid our trust in them: they delivered on the guarantees they promised in their service level 
agreement by providing an affordable, scalable and ultra-reliable hosting and management service for the two apps, 
both of which are crucial to our digital strategy for Big Brother.”
 
Paul Thornton-Jones, IT Director at Channel 5

“

http://www.claranet.co.uk/hosting/managed-hosting

